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Course Description:

This course will introduce students to various managerial situati
ons through invited lecturers who are in charge of management
as a manager/ leader in public and private sectors.

Course Objectives:

The objectives of this course are to develop

1. an understanding of diverse roles in the organization,

2. managerial thinking skills, and experiences needed to think m
anagerially, and

3. the ability to work in teams.

Course Format:

Students will form study groups with people from different resea
rch labs. Guest lecturers will provide specific case for the course.
The group members will be expected to integrate their ideas an
d formulate strategies to address the identified issue(s).

Please note that the course schedule is subject to change due to
the availability and convenience of invited lecturers.
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+@ S-kwighll
@ It is essential to put in my own words

Z=—k when something is learned. Trying to
speak about the new knowledge in my

@ I don't really understand about the
#® relationship of those three points.
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V @1 theRise of Mk
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@ needs

v @ wants
@ products

@ marketing will rise if there are customer needs.
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I don't really understand about the relationship of thos
&ry e three points.

@2 Definition of Marketing (American Marketing
Association)

@3 Table WB Discussion
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HRHRAR 2016-05-02 14:00~2016-05-04 23:00
Post-Course Completion Self-Evaluation Survey

Q1 Please compare your experience before and after thi
s course by describing anything you feel has change
d about yourself.
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Q1 Please compare your experience before and after thi
s course by describing anything you feel has change
d about yourself.
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Q2 Would you like to make use of what you have learne
d in this course in your future activities (e.g., studies

, work, research)?
an

R
I would like to use it very much.
I would like to use it.
I couldn't say either way.
1 do not want to use it.
I have no interest in using it whatsoever.

Q2 Would you like to make use of what you have learne
d in this course in your future activities (e.g., studies
, work, research)?

I would like to use it very much.
I would like to use it.

I couldn’t say either way.
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Selection (Q)
$RHAART 2016-04-04 14:00~2017-04-11 23:00

Survey on Reasons for Course Selection
Q1 Please tell us the reason you selected this course.

HEERIRE
1 read the syllabus. |
It was recommended to me by a teacher.
It was recommended to me by an older student.
I discussed it with a peer.
I got the guidance.
Any reason not listed above

I do not want to use it.

I have no interest in using it whatsoever.
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Q1 Please tell us the reason you selected this course.

HBGRIRT
I read the syllabus.
It was recommended to me by a teacher.
It was recommended to me by an older student.

I di it with a peer.

I got the guidance.

Any reason not listed above
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Post-Course Completion Self-Evaluation Survey
Q1 Please compare your experience before and after thi
s course by describing anything you feel has change
d about yourself.

BIERRE / !
The practices helped me a lot in changing my way d

f thinking and how to communicate with other stude
nts.

Q2 Would you like to make use of what you have learne
d in this course in your future activities (e.g., studies
, work, research)?
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d in this course in your future activities (e.g., studies

, work, research)?
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« Iwould like to use it very much.
I would like to use it.
I couldn’t say either way.
I do not want to use it.
I have no interest in using it whatsoever.
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Selection (Q)
{RHHAR 2016-04-04 14:00~2017-04-11 23:00

Survey on Reasons for Course Selection
Q1 Please tell us the reason you selected this course.
« Iread the syllabus. @
It was recommended to me by a teacher.
It was recommended to me by an older student.
I discussed it with a peer.
I got the guidance.

+ Any reason not listed above
(I am interested in sociology.)

WBGRIRE
V[ read the syllabus.

It was recommended to me by a teacher.
It was recommended to me by an older student.
I discussed it with a peer.

I got the guidance.

J /Any reason not listed above
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